
Total expenditures of Richard Valdez vs. Incumbent
• The incumbent spent 14 times more money to earn twice the number of votes. 
• The voting percentage results of District 1 are in line with the other districts. 
• Richard Valdez earned more real votes than the winning Commissioner of District 2.
• The results are directly related to expert use of the Web and Social Media.

Districts 3-6 are not shown, but are statistically similar in voting results.

Incumbent Richard Valdez
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Using Facebook as a Messaging Platform
• Wrote scriptable application to reach hyper-targeted groups.
• Compared Broward County Voter Registration to Facebook profiles.
• Delivered customized messages to voters with matching Facebook profiles.
• Result - Because the message was exactly targeted:
	 1. Dozens of supporters joined
	 2. Hundreds of voters influenced
	 3. Zero complaints of spam or unwanted email

Voter Registration Roles

Messaging Example
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Organic Search Engine Optimization 
Good SEO is well executed on-site optimization, active inbound links and quality content. Great SEO is Good SEO 
plus good journalism. 

Results: 
For the last eight weeks of the campaign, a search for “Hollywood Commissioner” returned only results for Richard 
Valdez. This Bing screen shot was captured from Boulder Colorado, indicating a successful national campaign.
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Organic Search Engine Optimization 
Good SEO is well executed on-site optimiztion, active inbound links and quality content. Great SEO is Good SEO 
plus good journalism. 

Results: 
Google placed four out of seven links related to Richard Valdez for the keyword “Hollywood Commissioner.”
This screen shot was captured from Nederland, CO as shown below. From Hollywood, CA to Hollywood, FL the 
results were identical.
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Organic Search Engine Optimization 
“No Dead Ends” is an important credo for expert organic search. All links that can be controlled reference 
each other.

Results: 
During the campaign, Google turned into a personal business card. Personal website, the LinkedIn profile, press arti-
cle, and Twitter feed are in top five. Notice that the personal profile for “Rick Valdez” ranked higher than LinkedIn’s 
directory page for the same name.
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